
Hotel Claude Marbella – 
Public Relations Campaign 
October to December 2007 

 
Actions 

 3 press releases written – 
o Launch 
o Design 
o Restaurant 

 Distributed to newspapers and magazines in Spain and the UK 
in Spanish and English 

 Series of press visits organised including The Independent, Elle 
Magazine and many local publications 

 
Results 

 Excellent ROI - 9,000 euros spent and over 400,000 euros of 
coverage received including articles in Spain Magazine, a full 
page in Spanish Elle, a news piece in BA Magazine 

 Increased the awareness of the hotel in Spain and the UK 

 Many enquiries and bookings resulting from the coverage 
 

 












